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CARRIER BAG INDUSTRY SUPPORTS GOVERNMENT INITIATIVE TO WORK WITH RETAILERS TO REDUCE 
PLASTIC AND PAPER CARRIER BAG USAGE

The Packaging and Industrial Films Association which represents the producers and distributors of retail plastic carrier bags has welcomed the voluntary initiative across the UK to reduce the environmental impacts of both paper and plastic carrier bags by 25% by the end of 2008.

Chief Executive of PIFA, David Tyson said, “It may surprise some people that the manufacturers and suppliers of plastic carrier bags are party to this agreement but in fact we were the first to draft a voluntary code some time ago.  We welcome open, science-based debate about the relative merits of different carrier bag materials.  This has shown that 80% of households re-use their plastic carriers and it has also exposed the myth that paper is better for the environment when in fact, if measured by full life cycle analysis, it has far greater environmental impacts.”

More…
07/8890/3…Continued
PIFA has been the principal industry body on the panel of retailers and waste experts which has worked with Environment Minister Ben Bradshaw and his team to secure the new voluntary code.  The Association revealed evidence last year that taxing plastic bags in the Republic of Ireland brought serious unintended negative environmental impacts not least through a switch to paper by retailers and an overall increase in plastic bags as consumers need to buy more bin liners.  This evidence was accepted by the all party Scottish Parliamentary Environment and Rural Development Committee which unanimously rejected a private members bill calling for a tax.  Similar voluntary codes in Australia have also led to a successful reduction in carrier bags used.

“It is quite clear that when you examine the science rather than the environmental spin, the humble plastic carrier bag is the best environmental choice we can make, we just need to use it wisely and keep on using it.  For example, we are wholly supportive of switching to ‘bags for life’ indeed our industry invented them.  We are also strong advocates of reduce, re-use and recycle.  So we urge shoppers to only use the number of bags they need, re-use them for everything from bin liners to school lunches and, if they still have some clean bags left, get them back to the recycle bins which so many supermarkets now offer so that we can recycle them into park benches, litter bins, refuse sacks and recycling bags.” said David Tyson.

Ends

Please note embargo
For further press information: - Peter Woodall PR Principles Ltd

Tel: 0115 958 0403 Fax: 0115 948 3098

Email: peter@pr-principles.co.uk
Background Note for Editors

Joint Statement on Reducing the Environmental Impact of Carrier Bags

In response to Ministers from Defra, the Scottish Executive Environment and Rural Affairs Department, the Welsh Assembly Government and the Northern Ireland Office, and in the context of widespread public interest, the UK Retail sector has agreed to take action and is proposing to set itself a shared objective with the government and WRAP to reduce the environmental impact of carrier bags.  This will be achieved via the following routes:

1. by reducing the environmental impact of each individual carrier bag

2. by encouraging customers to significantly reduce the number of carrier bags they use

3. by enabling the recycling of more carrier bags where appropriate

Further discussion will be required to agree a baseline figure and appropriate unit of measurement to report annually on meeting reduction targets.  This will need to take account of reusable gag initiatives and the use of recycled materials in preference to virgin.

The circumstances in different parts of the retail sector vary and so a uniform target reduction for all sectors will not be appropriate.  Store location, format, frequency of visit, product range and average spend per shopping visit are all factors which have an impact on the potential for reducing the environmental impact of bags.
In becoming a signatory to this statement, retailers have agreed:

· to work jointly with government and WRAP (the Waste and Resources Action Programme) to monitor the environmental impact of carrier bags and to agree a baseline figure from which to measure reduction

· to work with the above parties to reduce the overall environmental impact by 25% by the end of 2008

· to review experiences by the end of 2008 in order to determine what would be required in order to make a further reduction by 2010

The following have signed up:

ASDA

Boots Group plc

Co-operative Group

DSG Retail Limited (Dixons and Currys)

Early Learning Centre

Halfords plc

Home Retail Group (Argos and Homebase)

John Lewis Partnership (John Lewis and Waitrose)

Marks & Spencer

The Musgrave Group plc

Next Group plc

Primark Stores Ltd

Sainsburys Supermarkets Ltd

Somerfield Group

Spar (UK) Ltd

Tesco

Travis Perkins (Wickes)

United Co-operatives Ltd

Wm Morrison Supermarkets plc

Association of Convenience Stores

British Retail Consortium

Federation of Small Businesses Scotland

NIIRTA (Northern Ireland Independent Retail Trade Association)

Packaging and Industrial Films Association

Scottish Grocers Federation
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